SOCIAL MEDIA FOR EMPLOYEES:
LEVERAGING DIGITAL PLATFORMS FOR
PROFESSIONAL GROWTH

PRICE: $2100
COURSE DESCRIPTION:

This course empowers employees to harness the power of social
media for professional development, networking, and personal
branding. Participants will learn how to navigate various social media
platforms effectively, create compelling profiles, engage with
industry peers, and leverage social media as a tool for career
advancement. Through hands-on activities, case studies, and
discussions, participants will develop the skills and confidence to
establish a strong online presence, build meaningful connections,

and showcase their expertise in the digital sphere.

COURSE SYLLABUS:

SECTION 1: INTRODUCTION TO SOCIAL MEDIA FOR PROFESSIONAL
DEVELOPMENT
e Overview of the role of social media in career growth and networking
e Understanding the benefits of leveraging social media for personal
branding and professional opportunities
 Introduction to key social media platforms and their relevance in
different industries

SECTION 2: CRAFTING YOUR ONLINE PERSONA
 Developing a professional online presence through social media
profiles |
e Creating an authentic and compelling bio that reflects personal and
professional interests
e Choosing appropriate profile pictures and optimizing profile settings
for visibility and privacy

SECTION 3: BUILDING AND EXPANDING YOUR NETWORK
o Strategies for identifying and connecting with industry peers,
mentors, and thought leaders
e Engaging in meaningful conversations and contributing value to
online communities
e Leveraging networklng opportunities on social media platforms for
career advancement

SECTION 4: CONTENT CREATION AND CURATION
e Agile methodologies and frameworks (Scrum, Kanban, etc.)
e Cross-functional collaboration and communication
o Prioritizing features and managing the product backlog
e Sprint planning and execution

SECTION 5: ENGAGING WITH YOUR AUDIENCE
e Techniques for fostering engagement and interaction with followers
and connections
e Responding to comments, messages, and inquiries in a timely and
professional manner
e Building rapport and nurturing relationships with online contacts
through active engagement

SECTION 6: PROFESSIONAL ETIQUETTE AND BEST PRACTICES
e Understanding the importance of professionalism and etiquette, in
social media interactions
e Guidelines for maintaining confidentiality, avoiding conflicts of
interest, and upholding ethical standards
o Implementing best practices for online communication, including
grammar, tone, and Language usage '
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SECTION 7: PERSONAL BRANDING AND REPUTATION MANAGEMENT
e Defining and cultivating a personal brand that reflects values,
expertise, and aspirations
o Strategies for managing and enhancing online reputation through
consistent messaging -and positive interactions
e Monitoring and addressing negative feedback or reputation threats
on social media platforms

SECTION 8: LEVERAGING SOCIAL MEDIA FOR CAREER OPPORTUNITIES
o Utilizing social media platforms for job search, recruitment, and
networking
o Showcasing professional achievements, skills, and portfoLlo through
social media profiles
o Strategies for leveraging social media to access hidden job markets
and uncover career opportunities

SECTION 9: MEASUREMENT AND ANALYTICS
o Understanding key metrics and analytics to evaluate social media
performance
e Tracking engagement, reach, and conversion metrics to assess the
effectiveness of social media efforts ;
e Using insights to refine content strategy, optimize engagement, and
achieve professional goals

SECTION 10: CONTINUOUS LEARNING AND ADAPTATION
e Staying informed about emerging trends, features, and best practices
in social media
» Experimenting with new platforms, tools, and strategies to expand
reach and visibility :
o Reflecting on personal experiences and adapting social media
strategies for ongoing growth and development

SECTION 11: DIVERSITY AND INCLUSION
. Understandlng the importance of dlverSIty and inclusion in social
media :
e Strategies for promoting inclusive and diverse content
e Engaging with diverse communities and fostering an inclusive online
presence

SECTION 12: TRUTH AND RECONCILIATION
e The role of social media in supporting truth and reconciliation efforts
e Promoting awareness and education about historical and ongoing
injustices
e Using social media platforms to support reconciliation initiatives and
amplify marginalized voices

ASSESSMENT:
o Completion of practical assignments and activities demonstrating
proficiency in social media usage and engagement
o Development of a personal social media action plan outlining goals,
strategies, and tactics for professional growth
e Final project: Creation of a professional social media profile and
content portfolio showcasing skills, expertise, and career aspirations.
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